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35. Best Use of Social Media

Jackson County Pilot sports

Twitter: PilotSports

Instagram: pilot_sports

Facebook: Pilot & Standard Sports

Social media offer us a unique solution to the challenge of current sports reporting within a weekly newspaper format. Our sports editor tweets real-time updates from sporting events, followed by in-depth reporting in print. Our newspaper has a special Twitter account just for local sports, which has 1,803 followers — nearly double than that of our general news account on Twitter. The sports-only Instagram account has 732 followers, which tops the number of followers for the general news account on the same platform. The Pilot & Standard Sports Facebook page is also a popular destination for folks to get area sports news.

Twitter and Instagram are especially popular with younger audiences, which include the high school students who play in and watch the sports covered. Having a presence on platforms they like to use and providing content they want to see helps us build a relationship with younger readers. The accounts have also gained quite a bit of traction with an older audience, as well, in the last few years.

An improvement made in the last couple years is the addition of more pictures on our social media sites. Our sports editor can quickly transfer pictures from his camera to his phone and put them on Twitter or Instagram while an event is taking place.

Some of the most popular posts on the @PilotSports Twitter account come from section and state tournaments, which typically take place a few hours from our coverage area. In-game scores, stats and pictures keep our audiences engaged and informed even when they aren’t able to attend an event. This proved even more valuable as fan attendance was limited — or even completely restricted — because of COVID-19.

Recaps are posted on the Jackson County Pilot website after each event and a link posted on social media as a way to continually send readers to the website.

Because finding current information about sporting events for small towns is challenging, reliably providing that via our Twitter account reinforces to our readers that the local newspaper is more than print and is the place to go to find what they want to know about the local sports scene.

We promote the @PilotSports Twitter account in the newspaper, featuring multiple tweets from the previous week on our sports pages, sending readers back and forth from the print version of the paper to the Twitter account.
