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Amina Osman, who runs Post Plus in the Lake Street corridor in Minneapolis, welcomes visitors to her store during an open house event of 
eight businesses that were supported as part of a partnership between the Lake Street Council and Rotary District 5950.

By CAITLIN ANDERSON

caitlin.anderson@apgecm.com

Amina Osman can viv-
idly recall the night her 

business was broken into 
during the civil unrest that 
followed the murder of 
George Floyd last sum-
mer.

“It was really horren-
dous,” Osman, a 2009 
Edina High School alum, 
told the Sun Current. “I 
thought I woke up from a 
nightmare, but it was actu-
ally, truly happening.”

Osman found her busi-
ness, Post Plus, Inc., with 

mail boxes torn open and 
windows shattered. And 
her company, located with-
in the Lake Street corridor, 
wasn’t the only one. Many 
businesses in the area re-

Rotary Club of Edina aids Lake Street 
business damaged during civil unrest
Post Plus, Inc. had damaged mail 
boxes, windows and stolen items

See Rotary, Page 8

Meetings of the Edina 
City Council and its ad-
visory boards and com-
missions will be held in 
person beginning in July.

For the next few 
months, all meetings will 
be held in the City Coun-
cil Chambers or Commu-
nity Room of Edina City 
Hall, 4801 W. 50th St. 
Since groups last met at 
Edina City Hall in March 
2020, some upgrades have 
been made in response to 
the Centers for Disease 
Control and Prevention’s 
guidance to combat CO-
VID-19. Among other 
things, total building air 
changes have increased 
by 20% and high-touch 
surface areas are sanitized 
more frequently, accord-
ing to a city press release.

The city offers residents 
several ways to interact 
with the City Council and 
its advisory boards and 
commissions. In July and 
August, residents may:

• Attend a meeting in 
person. Chairs will be 
spaced to provide dis-

tance between members 
of the public.

• Watch or listen to the 
meeting live. For City 
Council, Housing & Re-
development Authority 
and Planning Commis-
sion, residents can watch 
on Edina TV (Comcast 
Channels 813 and 16) 
or Facebook Live. For 
other groups, residents 
can watch via YouTube. 
A phone number to call 
in to listen will be listed at 
the top of an agenda.

• Submit a Commission 
Correspondence Form at 
edinadocs.edinamn.gov/
Forms/contact. As al-
ways, correspondence is 
emailed directly to com-
missioners.

• Submit public hear-
ing testimony online at 
bettertogetheredina.org/
public-hearings. In most 
cases, the City Council 
takes action the meeting 
after a public hearing is 
held.

City meetings to 
be held in person

See Meeting, Page 2
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In addition to our multiple publications

in East Central Minnesota we offer

agency-level multiplatform marketing

solutions and service without the

higher costs or fees associated with

an agency. We provide you with real-

time ‘Transparent, detailed, placement

and response reporting’ for your

digital campaigns! Creative minds and

the most integrated data platforms in

the business support the development

of strong professional messaging in

efforts to reach your target audience

in a variety of ways across the web.

WeDeliver
Digital Results

Digital Services
We Offer
Online Targeted Display is a very effective

way to place ads in front of your target market

online. We use targeting data based on

search history, location & hundreds of interest

targeting options

Geo-Fencing is a targeted display tactic that

displays online ads to people based on their

geographic location. When someone enters a

predetermined geographic area (geo-fence),

their mobile device ID is captured. We then

display ads on their device.

Email Marketing will reach your target

market through a fast and efficient email

campaign. Using a fully opt-in database,

postal verified and 100% spam compliant. We

build a targeted email list from your choice of

geo & demo targeting, design a professional

conversion-focused email, and send to the list

on your behalf.

Additional digital marketing services we

offer include Search Engine Marketing, Search

Engine Optimization, Website Design, Social

Media Marketing, Video Content Creation and

Video Online (OTT).

DIGITAL RESULTS for your BUSINESS

Your Community

Your News

Print • Digital • Social

Contact your multimedia

sales rep today!

952-392-6800

I am grateful for Shana Bouley; who is willing to sit down with me and my team to help us under-

stand all of the different online media avenues that APG-ECM offers. I am not super "techie" and

she is willing to explain things over (and sometimes over) again so that it starts to make some

sense. Being in the real estate service industry, it is important for us to have a positive online

presence and for our community to know that we are here to help them as they transition into

the next chapter in their lives. I feel that in utilizing Digital Targeted Display, Geo-Fencing, Search

Engine Marketing (SEM) and ads on their local newspaper website we are able to offer this to our

clients and customers. Thank you for all that you are doing Shana and team!

-Michelle Lundeen, Realtor of Team Lundeen-Remax Results

Advertising with The Anoka Shopper and The Union Herald has provided

The American Cooperative of Anoka a platform to inform and promote our

independent senior living community to the greater local area. Cindy Brooking

has been particularly responsive and creative in her recommendations and

support of our efforts. Beyond our print advertising, we have also utilized

APG’s email blast service to specifically target our key demographic in the

area. We know local advertising is key to our success.

-Denise Didier, The American Cooperative

“We continue to advertise with Aaron and

APG/Sun Media to market online. He takes

care of ad design and comes to the table

with ideas. And whether it’s our online display

ads, Search Engine Marketing within Google

or Pre-Roll Video ads - they are all clearly

the top drivers of traffic to our website. With

challenging times during the pandemic - it

has ensured that traffic in-store and online

continues to be strong.”

-Ron, Appliance Depot

“I continue to be blown away on the

creative you design for my online

advertising! It fits our brand and is

bringing results. Business has been very

busy, launching my online campaigns

has been the only change to my

marketing. Combining that with data

from my Google Analytics, I can easily

see my digital marketing paying off!”

- Michele, Primp Salon

Testimonials

ceived some level of dam-
age during the unrest.

In response, the Lake 
Street Council and Ro-
tary Club District 5950 
partnered to build a coali-
tion that would actively 
aid these businesses – not 
by just sending in money. 
The Rotary Club of Edi-
na, as one of eight Rotary 
clubs to partner with eight 
individual businesses in 
the Lake Street area, was 
matched with Post Plus 
to provide services to help 
keep the business thriving.

The partnership be-
tween the Lake Street 
Council and the Rotary 
District was put on display 
during a June 26 event in 
which members of the 
Rotary District and Lake 
Street Council, along with 
Minneapolis Mayor Ja-
cob Frey, toured each of 
the partnered businesses 
for an open house event. 
The groups moved from 
business to business while 
meeting with the owners.

In addition to Post Plus, 
the other businesses that 
are part of the overall 

partnership are El Amor 
Fashion, La Loteria Mar-
ket, Healing Path Well-
ness Services, Los An-
dres, Pineda Tacos Plus, 
Midori’s Floating World 
Cafe and La Michoacana 
Purepecha.

The work is ongoing, 
said the Rotary Club of 
Edina’s project coordina-
tor for this partnership, 
Sandy Schley.

“We’ll stick with her 
and continue to help her 

in ways that make sense 
to her,” Schley said of Os-
man. “It’s been a really all-
out effort.”

Osman has run the busi-
ness for her mother over 
the past three years. The 
Osman family has owned 
Post Plus, which offers 
mailing and worldwide 
shipping services, since 
2013.

When unrest in south 
Minneapolis erupted af-
ter the killing of Floyd by 

former Minneapolis police 
offi cer Derek Chauvin last 
year, many businesses near 
Lake Street were damaged 
and looted. In the fi rst days 
of the riots, Osman said she 
was hopeful things would 
calm down – but the oppo-
site occurred. The destruc-
tion soon hit Post Plus.

“We really didn’t think it 
was going to go as far as 
it went,” Osman said.  Post 
Plus’ offi ce was physically 
destroyed while equip-

ment, like computers and 
the safe, and packages were 
stolen, Osman said.

In its aftermath, Os-
man had to navigate deal-
ing with insurance and 
other types of legal work 
– something she had never 
experienced before. In all, 
the Lake Street Council 
estimated about $250 mil-
lion in damages to its small 
businesses during the un-
rest, according to The As-
sociated Press.

Months later, the idea 
to partner with the Lake 
Street Council began 
forming. Suzanne Koche-
var, of the Rotary Club of 
Excelsior, spearheaded the 
original idea, prompting 
the entire Rotary District 
to want to join in on the 
initiative, said district gov-
ernor and Rotary Club of 
Edina-Morningside mem-

Rotary
CONTINUED FROM PAGE 1

(PHOTO COURTESY ANYA MAGNUSON)

Minneapolis Mayor Jacob Frey (second from left) poses with (from left to right) Sylvester Thomas, chair 
of the Rotary District-Lake Street Council open house event; Amina Osman, of Post Plus; and Tom 
Gump, Rotary District 5950 governor. Frey toured Post Plus and seven other businesses that suffered 
damages during the civil unrest that followed the murder of George Floyd last year.

See Rotary, Page 15

(PHOTO COURTESY ROTARY CLUB OF EDINA)

Damages incurred by Post Plus during civil unrest following the 
police killing of George Floyd. 
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ber Tom Gump.
“The George Floyd mur-

der happened within our 
district. ... We needed to 
do something,” he said.

Already, the district 
had facilitated programs 
with the YMCA Equity 
Innovation Center of Ex-
cellence to provide aware-
ness of unconscious bias 

and the history of racism, 
Gump noted. But he said 
it seemed that members 
wanted to do something 
more.

“We wanted to do some-
thing that just wasn’t writ-
ing checks,” Gump said.

In the short term, the 
partnership between the 
Rotary District and the 
Lake Street Council is 
meant to help the busi-
nesses get back up and run-
ning and stay afl oat, aided 

by volunteered technical 
services like insurance ad-
vice and software training, 
as well as help in the fi elds 
of public relations and 
marketing, according to 
Rotary documents. 

But over the course of 
time, another goal is to 
create long-lasting friend-
ships, Gump noted.

“This was a project like 
no other that we’ve ever 
had (done) in Rotary be-
fore in our district,” he 

said.
 Prior to being paired 

with businesses, each Ro-
tary club was asked a series 
of questions to gauge their 
members’ scope of lan-
guages spoken, areas of ex-
pertise and expected levels 
of time commitment. The 
Lake Street Council then 
matched each of the part-
ners. This took place near 
the beginning of 2021, ac-
cording to Rotary docu-
ments. Each business was 

also asked which areas of 
support were most needed 
and what their goals were 
for the next year.

The Rotary Club of 
Edina has so far provided 
a review of insurance poli-
cies and made electrical re-
pairs for Post Plus. Future 
plans to support Post Plus 
include helping to provide 
training on accounting 
services, build community 
leadership skills, review 
other legal documents and 

create a business plan.
Osman said she is thank-

ful for the help the Rotary 
Club of Edina and the 
Lake Street Council have 
provided to her business.

“We were on the verge of 
losing hope. … We truly do 
appreciate everything that 
they do, and they continue 
to do, to help us get better 
and stronger.”

– Follow Caitlin Anderson on Twitter 

@EdinaSunCurrent

County offers 
incentives to 
close COVID-19 
vaccine gap

The Hennepin County 
Board has authorized the 
use of $100,000 in federal 
funding for COVID-19 
vaccine incentives.

Sixty-fi ve percent of 
Hennepin County resi-
dents have received at 
least one dose of the CO-
VID-19 vaccine, according 

to the county. While that is 
viewed as a relatively good 
overall rate, there are dis-
parities in COVID-19 vac-
cination rates by race and 
zip code. Fewer than 60% 
of residents in 19 zip codes 
in Hennepin County have 
received one dose of COV-
ID vaccine, and fewer than 
50% of residents in fi ve zip 
codes in Minneapolis and 
Brooklyn Center have re-
ceived one dose.

The vaccine incentives 
are meant to make it easier 
for people to take the shot 
and close the vaccination 

gap within communities 
and neighborhoods hard-
est hit by COVID-19. The 
effort comes as the virus 
– especially its variants 
of concern – continues to 
circulate and make people 
sick.

“This action is an op-
portunity to build on Min-
nesota’s statewide vaccine 
incentive strategy in a 
way that’s specifi cally tai-
lored to the unique needs 
and concerns of Hen-
nepin County residents,” 
said District 6 Commis-
sioner Chris LaTondresse, 

of Hopkins. “For us, this 
means addressing vaccine 
disparities by race and 
neighborhood,” 

Between July 1 and Au-
gust 15 (or as long as sup-
plies last), everyone 12 and 
older is eligible to get a $50 
Visa gift card when they 
receive a fi rst or a second 
COVID-19 vaccine dose 
at any Hennepin County 
vaccine event. People who 
receive both doses will get 
two $50 Visa gift cards. 
These are county spon-
sored vaccine events, so 
there is no charge for the 

vaccine and participants 
don’t need to be Hennepin 
County residents.

For a list of upcoming 
vaccine events that are 
open to the public, go to 
hennepin.us/vaccineregis-
tration.

For questions, call the 
COVID-19 navigator line 
at 612-348-8900 Monday 
through Friday, 8 a.m. to 
4:30 p.m. Help is available 
is English, Spanish, So-
mali, and Hmong.

In addition to incentives 
to individuals directly, 
Hennepin County is of-

fering community orga-
nizations up to $3,000 in 
grants to use toward vac-
cine incentives. Examples 
of incentives that com-
munity organizations may 
offer include food, enter-
tainment, vaccine educa-
tion events, gift cards and 
thank you packs. Orga-
nizations must use their 
vaccine incentive funds by 
September 30.

Community organiza-
tions can apply for vac-
cine incentives grant at 
hennepin.us/community-
vaccination.

COMMUNITY NOTE

Rotary
CONTINUED FROM PAGE 8


