
Obituaries

Scott Alden Woskie                                                    
Scott Woskie, age 54 of Bloomington, passed away on 

December 1, 2020. He was born on January 24, 1966 to 
Roger and Sandra Woskie in Minneapolis. 

Scott is survived by his parents, Roger and Sandra; 
siblings, Karli (Dave) Nelson, Mike (Nancy) Woskie, 
Joel Woskie, and Nathan (Dayna) Woskie; nine nieces 
and nephews; nine cousins; and many other relatives and 
friends. 

He is preceded in death by his grandparents. 
A memorial service will be held at 12 p.m. on Saturday, 

May 22, 2021 at Emmaus Lutheran Church, 8443 2nd 
Avenue South, Bloomington. Visitation one hour prior. 
Private interment Woodville Cemetery.

Morris Nilsen Chapel 612-869-3226
www.morrisnilsen.com

Scott Matthew Cusack                                                    
Our beloved brother, Scott 

Matthew Cusack, 58, of Rogers, 
Arkansas, passed away suddenly 
and unexpectedly of a heart 
attack, on May 4, 2021, near his 
home of 15 years on Beaver Lake.   

Scott was born November 
24, 1962, in Dallas, Texas, to 
Donald J. Cusack and Jimmie F. 
(Atkinson) Cusack. He grew up in 
Edina, Minnesota, and graduated from Edina West High 
School in 1981. He attended college at the University of 
Arkansas, Fayetteville, and received a Bachelor of Arts in 
Marketing and Business Administration in 1986. 

hunting, and camping, Scott started a 30-year career in 
the sporting goods marketing and distribution industry. 
He spent the majority of his career with HMT Marketing 
and was consistently one of their top salesmen. He moved 
to his retreat on Beaver Lake in 2013 and had recently 
retired.

Scott was a loving, giving, generous brother who had a 
big heart, and a phenomenal, bigger than life personality. 
Scott was always the life of the party with his love for 
jokes and story- telling which left everyone laughing 
hysterically. He was the consummate host and welcomed 
any and everyone to his lake home. He was a lover of 
all animals and a pet rescuer extraordinaire. He brought 
love and laughter to everyone he knew, and we are all 
better people for having the privilege to have known him. 
He was lost too young and will be forever missed and 
remembered with love. 

Scott is preceded in death by his parents and his two 
pets, Jake and Izzy. 

He is survived by his brother, Kent T. Cusack of 
Olathe, Kansas, and Kelly A. Grantham (husband Brian) 
of Bentonville, Arkansas; two nieces, Katie and Kimberly 
Cusack; and his pets, Sadie, Lucy and Rousey. 

A celebration of his life will be held on Saturday, June 
19, 2021. In accordance with Scott’s wishes, his remains 
will be cremated and scattered in the Buffalo River with a 
memorial marker placed in the family plot in Maplewood 
Cemetery, Harrison, Arkansas.  

memory of Scott Cusack to the Humane Society for 
Animals, Inc., 405 E. Nursery Road, Rogers, AR, 72758, 
phone 479-636-3703.
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Business Sun Current Newspapers welcomes news releases and 
story ideas from the community. Send to caitlin.anderson@apgecm.com.

Malim graduated 
from Edina High 
School in 2014

By CAITLIN ANDERSON

caitlin.anderson@apgecm.com

Having a knack for 
style seems to come 
naturally to Mohamed 
Malim. So, he took that 
skill and used it to create 
something bigger than 
himself  – a fashion com-
pany focused on bringing 
awareness to the refugee 
humanitarian crisis.

While studying busi-
ness at the University of 
St. Thomas, Malim, an 
Edina High School alum, 
realized he could com-
bine his skills in business 
and passion for fashion 
into something that was 
meaningful to him and 
the greater community. 
He created Epimonia, a 
clothing company that 
places refugees at the 
forefront of its mission.

And Malim knows 
the experience of a refu-
gee fi rsthand. In the late 
1990s, his family fl ed 
Somalia due to war and 
violence in the region and 
settled in a refugee camp 
in Kenya, where he was 
born. He and his family 
moved to the U.S. in 1999, 
when Malim was 3 years 
old.

“I want to give back to 
my community,” Malim 
said. “I’ve been using my 
passion by selling prod-
ucts, apparel, and to start 
a conversation of what’s 
going on.”

While at St. Thom-
as, Malim entered the 
schools’ Fowler Business 
Concept Challenge in late 
2017. For this, he created 
the idea for Epimonia 
and ended up placing in 
the top 10, Malim said. 
That’s when he decided 
to turn the concept into 
reality.

“(The competition) 
motivated me and in-
spired me to actually 
pursue my dream and 
start the business,” said 
Malim, who graduated 
from EHS in 2014.

His uncle, Omar Mu-

nie, who is a fashion 
designer based in the 
Netherlands, provided 
guidance in getting the 
business started, Malim 
said.“My uncle inspired 
me to start my fashion 
company, because thank-
fully, I had someone who 
was a fashion designer in 
the family,” he said.

Malim said part of the 
idea for his brand was 
prompted by his sense 
that pervasive negative 
attitudes toward refugees 
were making them feel 
unwelcome in society. 
The mission of Malim’s 
fashion brand is to com-
bat negative rhetoric 

Refugee-focused fashion company 
garners rising national attention

See Epimonia, Page 12

(PHOTO COURTESY EPIMONIA)

Mohamed Malim, a graduate of Edina High School, created his own fashion company, called Epimonia. 
The business looks to create awareness on the humanitarian crisis facing millions of refugees world-
wide.

(PHOTO COURTESY EPIMONIA)

Fashion brand Epimonia debuts its clothing collection at New York 
Fashion Week. This year, the event was held virtually.

Reunions

Edina-West 
Class of  1981 

ATTENTION: 
Looking for classmates 

from Edina-West 
Class of 1981...

Celebrating our

40th Class Reunion 
at Braemar Golf Club

Sat., July 17, 2021
For details contact: 

Nancy (Ahmann) Mann 

nwitherill@cox.net
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about refugees, he said. 
Epimonia’s garments in-
clude orange patches and 
pieces of life jackets that 
were worn by refugees on 
the Mediterranean Sea, 
later collected upon their 
arrival in Greece. The 
patch-adorned garments 
include crewnecks, tees 
and bracelets.

“The whole idea behind 
this business was to com-
bat the xenophobia that 
was going on around the 
country,” Malim said. 

He added, “The idea 
of using the life jackets 
is to create awareness of 
what’s going on overseas 
and at the same time, (us-
ing) that as a symbolic 
gesture.”

According to the 
United Nations Refugee 
Agency’s most recent 
data, about 80 million 
people worldwide were 
living under forced dis-
placement as of mid-
2020. Of this total, 26.3 
million were designated 
as refugees.

Malim employs refu-
gees to create the gar-
ments at his studio in 
Northeast Minneapolis, 
he said. Since 2018, the 
company has also do-
nated $45,000 to refugee 
causes, according to Epi-
monia’s website.

Malim’s work has re-
ceived widespread rec-
ognition. In addition to 
being highlighted in na-
tional publications, Epi-
monia was also featured 
at New York Fashion 
Week earlier this year.

This spring’s New York 
Fashion Week was held 
online with virtual shows, 
exclusive item drops and 
talks among fashion 
experts. Instead of the 
typical runway show, 
Fashion Week includ-
ed pre-recorded videos 
from designers that were 
streamed at certain times 
throughout the event, 
Feb. 14-18. 

Epimonia made its de-
but on the metaphorical 
New York Fashion Week 
stage on the last day of 
the event, at 2:30 p.m. 
Malim said he hosted a 
small watch-party with 
friends for the event. 

The video featured 
Malim and models in 
Epimonia clothing, pos-
ing for a camera with a 
pile of life jackets behind 
them.

“(It) was an amazing 

platform to bring visibil-
ity of the refugee crisis,” 
he said. “Having that op-
portunity was huge for 
our team and I.”

But in the recent past, 
this sort of spotlight 
hasn’t always been eas-
ily attainable for Malim. 
During the presidential 
election season last fall, 
Facebook announced a 
ban on certain political 
ads to avoid the spread of 
disinformation. Epimo-
nia’s ads on the social me-
dia platform were pulled, 
causing sales to dramati-
cally drop, Malim said.

“It’s very frustrating for 
me ... to be categorized 
with groups using false 
advertising for political 
reasons,” Malim told the 
New York Times. The 
ads were reinstated earlier 
this year. 

Since Epimonia’s busi-
ness model is based on 
e-commerce, Malim said 
the pandemic hasn’t af-
fected sales much. It did 
deplete some of its life 
jacket supply as fewer ref-
ugees were able to come 
to Europe due to CO-
VID-19 restrictions, but 
the company already had 
a lot on-hand, he said.

Looking ahead, Malim 
is planning to collaborate 
on a line of hats with 
Minnesota United FC 
next month. The hats 
would include the fashion 
brand’s orange patches, 
Malim said. He counts 
this as one of his biggest 
accomplishments, “espe-
cially having a sport team 
like Minnesota United on 
board to support refu-
gees,” he said.

Malim is also hoping 
to work with even more 
outside entities, like other 
fashion brands, infl uenc-
ers, artists and actors to 
gain greater awareness 
for the refugee cause. 
This month, Malim did 
an interview and edito-
rial photoshoot with Kat 
Graham, who is known 
for her role in The Vam-
pire Diaries.

These collaborations, 
and the business itself, 
are meant to further the 
brand’s mission of sup-
porting refugees and gar-
nering recognition for the 
cause, Malim said.

“It’s a good conver-
sation starter,” he said. 
“There’s an ongoing cri-
sis and we need to bring 
attention to it.”

– Follow Caitlin Anderson on Twitter 

@EdinaSunCurrent

Epimonia
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