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DIGITAL RESULTS
for your BUSINESS

Testimonials

In addition to our multiple publications in East Central Minnesota
we offer agency-level multiplatform marketing solutions and service
without the higher costs or fees associated with an agency. We
provide you with real-time ‘Transparent, detailed, placement and
response reporting’ for your digital campaigns! Creative minds and
the most integrated data platforms in the business support the
development of strong professional messaging in efforts to reach your
target audience in a variety of ways across the web.

WeDeliver Digital Results

Digital ServicesWe Offer
Online Targeted Display is a very effective way to place ads in front
of your target market online. We use targeting data based on search
history, location & hundreds of interest targeting options

Geo-Fencing is a targeted display tactic that displays online ads to
people based on their geographic location. When someone enters a
predetermined geographic area (geo-fence), their mobile device ID is
captured. We then display ads on their device.

Email Marketing will reach your target market through a fast and
efficient email campaign. Using a fully opt-in database, postal verified
and 100% spam compliant. We build a targeted email list from your
choice of geo & demo targeting, design a professional conversion-
focused email, and send to the list on your behalf.

Additional digital marketing services we offer include Search
Engine Marketing, Search Engine Optimization, Website Design, Social
Media Marketing, Video Content Creation and Video Online (OTT).

Your Community
Your News

Print • Digital • Social

I am grateful for Shana Bouley; who is willing to sit down with me and my team to help us
understand all of the different online media avenues that APG-ECM offers. I am not super
"techie" and she is willing to explain things over (and sometimes over) again so that it starts
to make some sense. Being in the real estate service industry, it is important for us to have
a positive online presence and for our community to know that we are here to help them as
they transition into the next chapter in their lives. I feel that in utilizing Digital Targeted Display,

Geo-Fencing, Search Engine Marketing (SEM) and ads on their local
newspaper website we are able to offer this to our clients and customers.

Thank you for all that you are doing Shana and team!

-Michelle Lundeen, Realtor of Team Lundeen-Remax Results

“The digital advertising solutions offered by the APG-ECM County News Review have provided
me with great success in reaching those in my target audience who spend a fair amount of
time on their smartphones, tablets or computers. Their digital advertising is truly top-notch

and diverse, providing a variety of different ways to target your preferred audience, such as by
a specific demographic or by zip code. They also provide their digital advertising clients with
an interactive and easy to use analytics dashboard, which makes it easy to track your results
in real time. My multimedia rep Shana Bouley was knowledgeable about the digital products
they offer and extremely helpful in getting our campaign up and running with the trackable

dashboard.”

-Tony Potter, Marketing/Public Relations, Arrowhead Transit

Advertising with The Anoka Shopper and The Union Herald has provided The American
Cooperative of Anoka a platform to inform and promote our independent senior living

community to the greater local area. Cindy Brooking has been particularly responsive and
creative in her recommendations and support of our efforts. Beyond our print advertising, we
have also utilized APG’s email blast service to specifically target our key demographic in the

area. We know local advertising is key to our success.

-Denise Didier, The American Cooperative

“We continue to advertise with Aaron and
APG/Sun Media to market online. He takes
care of ad design and comes to the table
with ideas. And whether it’s our online

display ads, Search Engine Marketing within
Google or Pre-Roll Video ads - they are
all clearly the top drivers of traffic to our
website. With challenging times during the
pandemic - it has ensured that traffic in-
store and online continues to be strong.”

-Ron, Appliance Depot

“I continue to be blown away on the creative
you design for my online advertising! It fits
our brand and is bringing results. Business
has been very busy, launching my online

campaigns has been the only change to my
marketing. Combining that with data from
my Google Analytics, I can easily see my

digital marketing paying off!”

- Michele, Primp Salon

CONACT YOUR MULTI MEDIA ACCOUNT EXECUTIVE TODAY!
NICOLE VADNER
Multi Media Account Executive
nicole.vadner@apgecm.com
763.241.3677

TRACIE WIVODA
Multi Media Account Executive
tracie.wivoda@apgecm.com
763.241.3659

community
where his dad was laid to 
rest.

Taps can be played with 
a trumpet, but also a bu-
gle, as back in the Civil 
War when it was first cre-
ated. 

Bugle call signaled 
end of day, lights out

The origins of taps, the 
distinctive bugle melody 
played at U.S. military 
funerals and memorials 
and as a lights-out sig-
nal to soldiers at night, 
date back to the Ameri-
can Civil War, according 
the History Channel: “In 
July 1862, U.S. General 
Daniel Butterfield and 
his brigade were camped 
at Harrison’s Landing, 
Virginia, recuperating 
after the Seven Days 
Battles near Richmond. 
Dissatisfied with the 
standard bugle call em-
ployed by the Army to 
indicate to troops it was 
time to go to sleep, and 
thinking the call should 
sound more melodious, 
Butterfield reworked an 
existing bugle call used 
to signal the end of the 
day.”

Music brought                
father, son together

Ryan Walz and his fa-
ther shared a love of mu-
sic that spilled out all the 
time, including last year 

when the two got togeth-
er and shared the latest 
tracks they were listening 
to. The next time they got 
together the pair hopped 
on four-wheeler Jodi had 
bought, and they shared 
a hearty laugh after they 
fell off it. Ryan told him 
to pop a wheelie, and Jodi 
did. It’s now a cherished 
memory.

“I heard once that a 
person dies twice,” Ryan 
Walz said. “Once when 
you die, and the last time 
your name is spoken.”

Ryan is convinced his 
father and his legacy will 
live on for generations 
between the memories 
people have of him help-
ing others and all the dig-
ital music recordings that 
he’s featured on.

Jodi Walz played trum-
pet in the U.S. Army 
Band and later in the 
Army Reserve Band 
while serving his country. 
As a member of the 451st 
Army Band, composed of 
select musicians from the 
Upper Midwest, he per-
formed for American and 
international dignitaries 
and for countless people 
across the country. 

He traveled the world 
and also saw combat 
during a tour of duty 
during the Gulf War as 
part of Operation Desert 
Storm in Saudi Arabia.

It was while he was in 
high school that he was 
selected to perform with 

the U.S. Army Band at 
Orchestra Hall. The 
group from Bethesda,  
Maryland, opened his 
mind up to think big.

He went into the Army 
after graduating from 
Elk River High School in 
1988, but not before he 
auditioned and was ac-
cepted into Army School 
of Music. He attended the 
School of Music in Virgi-
na Beach, Virgina, after 
completing basic training 
in Fort Dix in New Jersey.

Jodi Walz traveled the 
country and the world 
playing with the 451st 
Army Band. One of his 
notable performances 
came in 2004 during the 
60th anniversary celebra-
tion of World War II lib-
eration of Italy in Rome. 
The Army band went 
from one Italian-Amer-
ican cemetery to anoth-
er, putting on concerts 
for small towns along 
the way. To top it off, the 
American ambassador to 
Italy extended a special 
invitation. 

“He has us out to his 
home in Rome to perform 
for U.S. President George 
W. Bush on Memorial 
Day,” he told the Star 
News for an article.

Same love for music, 
different paths

Ryan Walz was named 
to the Minnesota All-

State band in high 
school and is working on 
a double major in politi-
cal science and music at 
St. Cloud State Univer-
sity.

He will earn his bach-
elor’s degree next year, 
and he has plans to pur-
sue a master’s degree in 
public policy on one of 
the coasts or at the Uni-
versity of Minnesota.

When asked earlier 
this year if he would per-
form on Memorial Day 
in Elk River, it was an 
easy answer.

“I can be there on Me-
morial Day, especially 
for such an important 
event,” Ryan said.

How hard will it be?
Well, he got advice 

from a colleague of his 
father’s before the fu-
neral service for his fa-
ther to focus on the task 
at hand, and to think 
about his father after 
the performance and not 
during. It worked, but 
was certainly easier said 
than done.

“Every time  I play 
(taps) I will think of 

him,” Ryan said of his 
father. “He’s played that 
for so many people, and 
now I am playing it for 
him.”

Rifle salutes on tour, at 
Memorial Day program

The Elk River Ameri-
can Legion Honor Guard 
will have a rifle salute at 
area cemeteries on Me-
morial Day to honor de-
ceased veterans before 
making its way to a new 

Trumpet from page 1: Walz’s son to play taps for fallen father, veteran and musician
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Jodi Walz with Command Sgt. Joel Joyner during Operation Desert 
Storm during the Gulf War.


